[bookmark: _GoBack]Planet Money: Episode 555: Why Is the Milk in The Back of the Store?
From the presentation, the basic reason as to why milk is placed at the back of the store is to get the customer to cover a lot of distance for the sole purpose of accessing many other products along the way. Milk is an essential commodity that is definitely consumed on daily basis. In this case, at least of out ten customers who walk into a grocery store to purchase their items, six of them will be in need of milk. The strategic move to place milk at the furthest end will then make the customer to cover a lot of ground distance before accessing it. As they navigate through the grocery store, they will meet up many other products which in essence may trigger them to make a purchasing decision. 
One of the major concepts that comes out clear for the normal customer is impulse purchasing habits. Grocery stores have been strategically designed to trigger aspects of impulse and unplanned purchasing, which is basically a marketing strategy to increase sells. In addition, a study indicated that most stores that strategically organize their stores have a better chance when it comes to provoking a purchasing decision. In addition, we have the common aspect of retaining the customers who in the end may eventually stick to a common brand or grocery store.
 As a basic product that has a higher affinity for customers on daily basis, milk would then be applied as an effective tool that would market many other products on the shelves to ensure that they are purchased impulsively. The strategic move of marketing products cuts across many grocery stores not only in the United States of America, but the entire world as well. This strategy is also essential in developing the brand.  
 
